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E X E C U T I V E  S U M M A R Y




       The opioid epidemic in South Louisiana has been an ever-growing problem since
marketing new pain management drugs in the early 1990s. Red Hot Innovations
approached the office of the District Attorney for the 15th Judicial Court in August of
2021 to assist in creating a strategic communication campaign. The DA’s office has
recently implemented innovative criminal procedures to help combat the growing opioid
abuse and use rate in South Louisiana. Still, it is unaware of how to relay resources and
information to reduce the number of non-violent opioid-related cases. Red Hot Innovations
proceeded to conduct both primary and secondary research to implement the best possible
strategic campaign for the office of the District Attorney. 

       The campaign focuses on non-violent drug crimes in Lafayette, Vermillion, and
Acadia Parishes. According to Governor John Bel Edwards, as of 2018, there were over
450 opioid-related deaths in the state of Louisiana, and the number has continued to
increase. The CDC has also ranked Louisiana 5th for prescribing drugs classified as
opioids. The District Attorney’s office is the primary source for individuals facing
criminal prosecution. With the creation of the District Attorney’s Pre-Trial intervention
program and Drug Court program, the office wanted to make its target audience better
aware of their efforts to help reduce the opioid epidemic. 
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T E A M

GraceAnn Carroll is a senior majoring in Strategic
Communication with a concentration in Public Relations.
GraceAnn focused on leading the campaign as well as
communications with the client.

Madeline Williams is a senior majoring in Strategic
Communications with a concentration in Public Relations with a
minor in promotional management. Madeline focused on the
initial research throughout the campaign. 

Caroline Marshall is a senior majoring in Strategic
Communications with a concentration in Advertising and a minor
in marketing. As Advertising Director, Caroline focused on
assisting in social media design, forming a crisis communication
plan, and campaign fluidity.




R E D  H O T  I N N O V A T I O N S

7






T E A M

Chloe Perron is a senior majoring in Strategic
Communication with a concentration in Public Relations
and a minor in criminal justice. As creative director,
Chloe focused on building a website, information
fluidity, and creative aspects to make the campaign
contents bold and unique.

Madelyn Myer is a senior majoring in Strategic
Communication with a concentration in Public Relations
and a minor in promotional management. As media
director, Madelyn focused on social media, press
releases, and pitching to appropriate media channels
regarding the campaign.

Tayshun Johnson is a senior majoring in Strategic
Communication with a concentration in Public Relations
and a minor in promotional management. Tayshun is the
Copywrite Director and is focused on researching
keywords, producing interesting written content, and
proofreading everything for accuracy and quality.
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S I T U A T I O N  A N A L Y S I S




Innovative legal procedures and ideals for drug charges 
Well established name and trust with the community 
Access to databases for information on the target audience 
24/7 forum access for users, family members, and loved ones to seek guidance

The community is unaware of the severity of the opioid epidemic 
No social media presence 
The website lacks useful information on resources for treatment centers
Understaffed office to communicate with users and public 

Use of new technologies to produce and communicate awareness to the public
Use of new technologies to better relay recovery resources to users 
Younger generations see addiction as a medical condition/ disease
Reverse distribution for users to return unneeded medication
Increased use of non-lethal and organic drugs and treatments for pain management 

Growing ideas of addicts as junkies has established a stereotype
Recidivism rates of rehabilitation centers 
Older generations focusing on incarceration 
Divided political views on the epidemic 
Continued over-prescribing of opioids 
Increase in the number of street drugs entering the market
Addicts fearing to seek help due to possible consequences

SWOT Analysis for the Lafayette District Attorney’s Office 
Strengths:

Weaknesses:

Opportunities: 

Threats: 
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S I T U A T I O N  A N A L Y S I S




Explanation of SWOT

       The Lafayette area provides many recovery and treatment centers for individuals seeking
help in their addiction recovery, but these sources are not easily found. Individuals may be
aware of a few options for recovery or criminal help but are not aware that non-prison
options are coming from the District Attorney’s office that continually innovates to help
reduce the problem. A large percentage of the community still lacks information on what the
office does and how they act on criminal prosecutions. 

       To reach the goal of awareness, the office has the advantage of viewing a full list of
recovery centers and individuals who participate in treatment but lack the means to distribute
a concise list of all resources available. They cannot accurately reach the target audience by
not using social media and relaying sources on their current internet presence. Due to not
being able to relay information accurately, opioid users have established a sense of fear when
searching for help. They also do not have enough staff to communicate information to the
general public and opioid abusers. 

       The office is presented with many opportunities to use updated technology such as a
concise website, social media, and mobile app to broaden their communication reach.
Younger generations are also now more willing to take action in the overall conversation of
the severity of the opioid epidemic, which can help to increase awareness among the target
audience. From a medical point of view, there has also been an increase in the number of
locations that accept anonymous drops off of illegal drugs. There has also been an increase in
non-lethal/ organic treatments for abusers.

        Threats to the campaign include an established stereotype of users as “junkies” who do
not have a medical condition that can be treated. The ideas of the stereotype lead to
incarceration being seen as the best solution to solve the problem, which is mostly seen from
older generations. The problem is also worsened by the continued overprescribing of opioids
by medical providers and the increased volume and potency of opioids being sold as street
drugs. 
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G O A L S  A N D  O B J E C T I V E S

Help the public understand which drugs are classified as opioids that lead to 40% of overdose deaths in
Louisiana to decrease the number of individuals who have taken hard drugs from 15% to 10% by
December 1st, 2022.
Help the public understand the progression of abuse to decrease new instances of individuals who know
someone who has overdosed between January 1st, 2022- December 31st, 2022, from 30% to 20%. 
Bring education of the opioid epidemic to the immediate community by increasing the perception of the
problem being "extreme" by 15% by December 31st, 2022.

Relay employment options for non-violent criminals through a Facebook page created for the 15th JDC
to increase familiarity by 5% by December 31st, 2022.  
Promote the current 24/7 text messaging hotline by advertising the asset on three different media
sources by February 28th, 2022. 

       The campaign's first goal is to establish awareness among the target audience of young adults ages 18-
25. Based on the research findings, only 6% of individuals surveyed believed that opioid use in Acadiana is
an extreme problem. The overall goal of the objectives is to increase the number of individuals who believe
the problem is extreme by 15% and decrease the number of individuals who believe there is not a problem at
all by 5%. Based on the research, we found that most young adults use Instagram and TikTok as their
primary social media sources. We will heavily use social media when trying to reach this audience. 
.

Generation Z/ Students Objectives:



       The second goal of the campaign is to help non-violent drug criminals and their families locate
resources and information needed to begin recovery. Based on the research, most non-violent offenders use
Facebook as their primary social media source, use text messaging primarily to communicate, and are least
familiar with employment options. 

Non-Violet Drug Criminals and Families Objectives: 
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R E S E A R C H




What is the preferred treatment for addicts?
How much does the target audience, Gen Z - 18-25-year-olds, know about
the opioid epidemic?
What are the different segments that need to reach? 

Research Questions

Initial Client Meeting
At the first meeting with the client, Assistant District Attorney Holden
Hoggatt, a representative for the 15th Judicial Court, proposed an awareness
and prevention campaign to the students of CMCN 449: Strategic Campaign
Management. Mr. Hoggatt, along with assistants Tressa Rose and Carlee Rose,
outlined the overwhelming statistics and facts of opioid use and abuse in
Lafayette Parish. An overview of duties and goals of the District Attorney’s
office was presented that included innovative viewpoints regarding the legal
repercussions of non-violent drug crimes. The meeting helped develop the
mindset of rehabilitation and recovery that the campaign will use as a guiding
principle. 
The District Attorney for the 15th Judicial Court serves Acadia, Lafayette, and
Vermilion Parishes. The focus of the research stage is to analyze the problems
and statistics relating to drug crimes in these parishes to decrease the rate of
opioid abuse and addiction. 
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R E S E A R C H




Primary Research
  
    We released a survey to the current University of Louisiana at Lafayette students to
begin the primary research. The goal was to collect information that our target
audience knew about the opioid epidemic in the survey. The questions were phrased
in categorical, Likert, and open-ended measures. One survey was given to the students
of the University of Louisiana at Lafayette. The reason the survey was given to
college-aged students was to see how aware this age group was of the opioid
epidemic. With this information, we would then be able to see how we could shape
the awareness campaign around what our target audience knew the least amount of
information about it.
    Through the results, only 6.6% believed that the opioid crisis was a big problem
and 66.7% believed that it is moderately problematic. Learning how the target
audience feels about the epidemic helps guide the initial principles of the campaign. 
 For the second part of our research, we had a second survey sent to the DA’s court
with people who actually experienced the opioid epidemic firsthand. The survey
results were used to help us know which part of recovery or drug court needed better
attention. 
    Through the survey, we found that the median age of the people who were in the
drug court were most likely in their mid-30’s. Also, 50% had children and oftentimes
more than one child. We also learned that the social media used the most by this
target group was Facebook. 
    The campaign's goal is to inform the target audience of how serious the epidemic
is. By sharing infographics and using emotional appeal throughout the campaign, the
information can efficiently reach the target audience. The target audience needs to
understand how serious the opioid epidemic is in the Acadiana region. 
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R E S E A R C H




     Part of the primary research was personal interviews with someone who had
been through the treatment program in Acadiana. One interviewee stated that
recovery centers in the Lafayette area were difficult to locate. People frequently
move in and out of them, and mental health is not a priority. The addict we spoke
with shared that if there had been more talk around recovery and places better
known for help, it would have gotten him to seek help sooner.
  
     The two addicts we spoke to explained that more should be done to help those
around them seek the correct help. Both had gone to multiple treatment facilities
and stated it was hard to find the right one. The campaign can bring awareness to
the centers that had helped the two we interviewed. Or we could share multiple
recovery centers and focus on what makes them different.

 

R E D  H O T  I N N O V A T I O N S

1 7



R E S E A R C H




  
Secondary Research

 

     Using the CCYS, we learned that children from 6-12th grade were already

experimenting with drugs and violent activities in Louisiana. This helped us focus on

what could be causing the gateway into opioid use/ addiction. 

 

     Through secondary research, we also looked into the drug use statistics in

Louisiana. The CDC ranks Louisiana as the fifth highest state with prescription rates.

This helped explain why there is such a large magnitude opioid problem in the

Acadiana area. 

     It was easy to learn that the big pharmaceutical companies are the primary

contributors throughout the research. These companies had pushed for the drugs to be

prescribed for basic pain management. 

 

     Fentanyl is also a big problem coming into addiction. Fentanyl is a deadly

compound mixed with different forms of opioids to cut them and make them last

longer. The deaths relating to fentanyl-laced drugs have tripled since 2018. 
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R E S E A R C H




Method 

     To collect data for our primary research, we used a survey sent out to college

students at the University of Louisiana at Lafayette. This method helped us narrow

down what information was already known by our target audience. This information

also helped us find what information we need to emphasize and share with the target

audience. 

     A survey was also sent out through the district attorney's office to individuals

involved with the opioid epidemic in south Louisiana. The survey was collected

through papers and inputted into Qualtircs.  
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Opioid abusers and addictions- This market segment suffers from ongoing addiction. It includes

individuals seeking help and those who have not yet admitted they are suffering from addiction. This is

the primary market the campaign intends to reach. 

 College Students- This segment includes college-aged individuals who are unaware of what the opioid

epidemic is and how they can make changes to lessen the problem. This includes individuals who

interact with early signs of addiction and street drugs unaware of the severity of the epidemic. 

Family members and loved ones of opioid users- This segment contains individuals aware of someone

they are close to who needs help with addiction and recovery but is unaware of the resources available in

the Lafayette area. 

The campaign targets three primary markets concerning the opioid epidemic in South Louisiana. 

1.

2.

3.
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T A R G E T  A U D I E N C E




Acadiana, Vermillion, and Lafayette Parish 

Lafayette’s opioid and fentanyl-related deaths have

doubled from January 2020 to May 2020 with fentanyl

being found in almost every drug type in the area.

Geographics:




Generation Z

Students and Opioid Users 

All genders

Primary Caucasian, Secondary African American,

Tertiary Hispanic, and Asian

Individuals who suffer from mental health conditions

Demographics:

Motivated by escapism 

Looking for satisfaction and fulfillment

Lack of self-confidence/ sense of self  

Dysfunctional family or home life

Absence of coping mechanism 

The desire for experimentation based on curiosity 

Habits of denial 

Psychographics: 
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C R I S I S  C O M M U N I C A T I O N  P L A N




     When a crisis strikes, the D.A. Office’s reputation – potentially the lifeblood of your
organization – is at stake. This policy will help us manage your reputation when faced
with sensitive situations.




Primary: This spokesperson will be the face that the public sees. They will personally
address audiences and answer questions. 

Secondary: The assistant to the primary. Will oversee other crisis roles and fill in the
primary position if needed. 

Social Platform Coordinator: This spokesperson is in charge of the social media
response to the crisis. This person will work closely with the Statement Coordinator to
ensure that all information released to the public through official social profiles is concise
and correct. 

Statement Coordinator: This role will cover the official press releases in a crisis. Any
literature released will need to be pre-approved by the Statement Coordinator.

Step One: Appoint Your Spokespeople
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C R I S I S  C O M M U N I C A T I O N  P L A N
C O N T ' D

Gathering information

Gather all updated office information in one place, including fact sheets about the specific

situation, general office fact sheets, and documents on the office itself. These documents

should always be kept up to date and ready for any emergency.

Determine what elements of the crisis the office will comment on and what elements will be

left for commentary by others. For example, in the event of a crime, there may be others

outside of the firm who will act as representatives for certain elements of the crisis.

Step Two: Develop a Plan

- Create a summary of basic crisis details

- Consider all audiences to be considered in communications planning

- Consider the timing of all communications

- Consider the media channels of all communications
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Spell out the plan to work with the media on a specific crisis, deciding all available options and

affected audiences and which approach is best. Outline the best strategic option in detail.

Include a timeline for deliverables. (Note: ([Name] in our [marketing/communications]

department is the contact person for all media inquiries but is NOT the

spokesman/spokeswoman.)

Written communications. Decide what is necessary and prepare media statements or press

releases as appropriate and any internal communications.

Synchronize internal and external messages. Prepare all internal communications (written or

verbal) with the same messaging as the external communications, and announce the news to

the media as soon as possible.

C R I S I S  C O M M U N I C A T I O N  P L A N
C O N T ' D
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Programming



R E D  H O T  I N N O V A T I O N S

2 7



L O G O
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R E D  H O T  I N N O V A T I O N S

W E B S I T E




R E D  H O T  I N N O V A T I O N S

2 9



I N T E R N S H I P




Interns will follow the internship guidelines from the CMCN 490 internship class and focus on
managing the social media pages, website, and app. Below you will find the employer guidelines
for the DA office to follow with their interns. 
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Red Hot Innovation proposes that this campaign hire two interns. 
    One intern will be in charge of social media (Tiktok and Instagram) and will be required to post
five times per week on both platforms. They will be required to use our research and statistics to
develop engaging and educational content for the social handles. Their goal should be to increase
awareness of the opioid epidemic in Acadiana, gain followers and engagement of local Acadiana
residents, drive followers to the website, and educate their followers on opioids, treatment, and
consequences. 
    The second intern will be in charge of the educational website and app. They will be required to
post three new educational and engaging blog content per week. They will also be in charge of
updating statistics on the website. This intern will spearhead the online member community
feature of the website. They will be in charge of moderating the forums, posting new and engaging
content to get the chats going, and driving more sign-ups to the member community. 

We propose that these two interns work at least 10 hours per week and get paid $15/hour. 
-Give interns sufficient tasks to cover 10 hrs/week in Fall/Sp semesters; 15hrs/week in Summer
semesters. Assign interns tasks in their specialty, which help to refine and challenge the interns' skills and
knowledge; keep meaningless tasks, such as file documents, making copies, answering phones, etc. to a
minimum
- Offer interns feedback throughout the semester and a grade+ final feedback at the end of the semester.
-Appoint an internship supervisor who is qualified under education or experience in the student's field or
closely related and who is not in a position that could create a conflict of interest. 
-Short description of the tasks the intern would be expected to complete and a short description of the
expectations for the intern (as in what the intern is expected to be/know/have on day one of the
internships; for example, 'know SEO;' 'have transportation;' etc.)
-Contact information for applicants. 
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I N S T A G R A M  A D S

$600 Instagram Ads, a daily budget of $20 a day for 30 days starting November 30. Minimum

daily reach of 2.4k, maximum of 7.1k in the Lafayette area with interests in college. The point of

the Instagram ads is to drive the users to our Instagram page. 
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T I K T O K  A D S
$600 TikTok Ads, a daily budget of $20 a day for 30 days starting November 30. Estimated reach
between 76k-94k in the Lafayette area. The point of the TikTok ads is to drive users to our
website. 
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M O C K  T I K T O K

Open on an interviewee. 

Ask them to share their breaking point of knowing their addiction (family, overdose,

friends death, etc.). 

Share the help they got-- drug court to rehab, straight to rehab (what type of rehab

facility). 

Share our website for more help on opioid addiction. 
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A P P
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S O C I A L  M E D I A  C A L E N D A R

Once posts start happening track engagement with this formula: likes + comments +
shares / total followers) x 100 
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Suggestive Benefit Gala
       Red Hot Innovations suggest holding an annual benefit Gala to produce funding for recovery centers in
the Acadiana area. Base tickets should be sold for $50 with the goal of selling at least 200 tickets. Premium
tickets should be sold for $100 and come with exclusive seating and free drink tickets all night, with a
minimum of 50 tickets sold. The Gala could be held at the University of Louisiana at Lafayette in the
Ballroom. The event should produce a minimum of $15,000. 
       The team also suggests gaining sponsorships from local companies ranging from $50-$200. The
companies would gain advertising exposure at the event through their logo on flyers and digital media. The
night should include a basic dinner, drinks, presentation by the 15th JDC discussing successes in battling the
epidemic, and testimony from a local recovered individual.  The night should also include multiple chances
to make donations at the event and through a Venmo that is made specifically for benefit funds. 

Suggestive Job Fair 

       A job fair should be held annually with the 15th JDC and local businesses willing to hire recovering
offenders. The job fair should be held at the Lafayette Public Library. The meeting rooms are free to use the
public with a valid library card.  
       The booking process includes a simple one-page registration that should be filled out six months in
advance to reserve the meeting room. We suggest a press release be sent out to all local media outlets to
publish to support the job fair. Interns should conduct these processes from the University. 
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Media List
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M E D I A  L I S T
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Budget
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$1200Internship

B U D G E T

$1200

$60.00

Total Monthly Cost = $2,482

Social Media Ads

App

Monthly Budget
Type Cost

Website $22.00
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Evaluation
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To evaluate objectives 1, 2, and 3, Red Hot Innovations suggest interns send out the survey for
Generation Z and Students again on January 31st, 2023. 

To evaluate objective 4, Red Hot Innovations suggest interns send out the survey for Non-
Violent offenders again on January 31st, 2023. 
To evaluate objective 5, Red Hot innovations suggest having interns keep a spreadsheet of all
materials posted monthly to review by March 31st, 2023.  

Objective 1: Help the public understand which drugs are classified as opioids that lead to 40% of
overdose deaths in Louisiana to decrease the number of individuals who have taken hard drugs
from 15% to 10% by December 1st, 2022.

Objective 2: Help the public to understand the progression of abuse to decrease new instances of
individuals who know someone who has overdosed between January 1st, 2022- December 31st,
2022, from 30% to 20%. 

Objective 3: Bring education on the opioid epidemic to the immediate community by increasing
the perception of the extreme problem by 15% by December 31st, 2022.

Objective 4: Relay employment options for non-violent offenders through a Facebook page
created for the 15th JDC to increase familiarity by 5% by December 31st, 2022. 

Objective 5: Promote the current 24/7 text messaging hotline by advertising the asset on three
different media sources quarterly by February 28th, 2022.
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S T E W A R D S H I P




Reciprocity 

Trust 

Openness

Credibility

Immediacy 

Agreement

Accountability

Objectives of Stewardship: To nurture the relationship between the client and the public to
implement mutually beneficial strategies that can generate economic, political, and societal gain
for the organization. 

For a successful campaign and relationship, all parties must seek to achieve:
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S T E W A R D S H I P  P L A N

The 15th JDC should aim to hold a job fair for non-violent offenders with local businesses to

increase knowledge of employment options. 

The DA's Office should strive to report successes on their own social media pages as well as

through public media sources.

UL Lafayette will provide an intern every semester that the campaign is implemented to keep an

open line of communication between the University and the District Attorney for the 15th Judicial

Court. 

The DA's Office should hold an annual benefit gala to increase funding for recovery centers in the

Acadiana area and relay new epidemic statistics to the public. 

Propose the campaign to UL Lafayette Communication Department's 490 Course "Student Ran

Firm" so that current and future students can continue campaign implementation based on the

client's preference. 
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Conclusion
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C O N C L U S I O N




     The opioid epidemic in South Louisiana has been an ever-evolving and present problem since the

medical trend of new pain management drugs in the early 1990s. Red Hot Innovations, a student-

formed and run public relations group, approached the office of the District Attorney for the 15th

Judicial Court in August of 2021 to assist with creating a strategic communication campaign. The

DA’s office has implemented innovative criminal procedures to help combat the growing opioid abuse

and use rate in South Louisiana. Still, it is unaware of how to relay resources and information to

reduce the number of non-violent opioid-related cases. Red Hot Innovations proceeded to create the

best possible strategic campaign for the office of the District Attorney. 

      The campaign focuses on non-violent drug crimes in Lafayette, Vermillion, and Acadia Parishes

and the impact it has on generation Z. Through traditional media, social media, and research, Red Hot

Innovations has created a concise and effective campaign to educate our community on options before

and after addiction and has helped to put in place tactics that will help the public see addiction as a

serious that can be treated with medical and mental health resources. 
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I N T E R V I E W  Q U E S T I O N S




Opioid Users Interview Questions 

1. Were you aware of the drug issue in the Acadian area before going through

programs yourself? 

2. What would your advice be to people who know they need help but are hesitant to

seek recovery?

3. What type of recovery centers did you visit in Lafayette?

4. What moment made you realize that you needed to seek help?

5. How did you find information about recovery centers in Lafayette?

6. Do you think the treatment options are well known, or did you find it difficult to

look for options? 

7. Was there ever a time where you knew you had a problem but brushed it off?

8. What do you think leads you to addiction?  

9. Do you think that society influenced your addiction? 

10. What could have happened to make you seek help sooner?

11. Do you think that there's one recovery method that worked best for you over

others?

 12. Do you think that there's a certain way we could reach people who are suffering

from addiction to help them towards recovery? 
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I N T E R V I E W E E  1




 

O P I O I D  U S E R  -  I N T E R V I E W E E  1  
1 .  W E R E  Y O U  A W A R E  O F  T H E  D R U G  I S S U E  I N  T H E  A C A D I A N
A R E A  B E F O R E  G O I N G  T H R O U G H  P R O G R A M S  Y O U R S E L F ?  

N O ,  N O T  R E A L L Y  I N  T H E  A C A D I A N A  A R E A .  M Y  R A N G E  O F
A D D I C T I O N  W A S  I N  A  L O T  O F  L O U I S I A N A  N O T  J U S T  T H E
A C A D I A N  A R E A  B U T  A L S O  N O R T H  L O U I S I A N A .  W H E N  I
C A M E  T O  T H E  A C A D I A N A  A R E A  I  D I D  B E C O M E  A W A R E  O F
T H E  R E C O V E R Y  O F F E R E D  I N  T H E  A R E A  W H I C H  I S  A N
E X T E N S I V E  A M O U N T  O F  R E C O V E R Y ,  W H I C H  I S  A  G O O D
T H I N G .  
 

2 .  W H A T  W O U L D  Y O U R  A D V I C E  B E  T O  P E O P L E  W H O  K N O W
T H E Y  N E E D  H E L P  B U T  A R E  H E S I T A N T  T O  S E E K  R E C O V E R Y ?
M Y  A D V I C E  W O U L D  B E  T H A T  W E  A L L  M A K E  M I S T A K E S ,
Y O U  K N O W  W E  O N L Y  G E T  O N E  C H A N C E  A T  L I F E  A N D  I T ' S
N O T  L I K E  W E ' V E  L I V E D  B E F O R E  S O  I T ' S  O K  T O  M A K E
M I S T A K E S .  I T ' S  J U S T  H O W  Y O U  R E C O V E R  F R O M  T H O S E
M I S T A K E S  S O  D E F I N I T E L Y  D O N ' T  B E  A S H A M E D  A N D
D O N ' T  H A V E  T O O  M U C H  P R I D E  B U T  D E F I N I T E L Y  S E E K
H E L P  B E C A U S E  Y O U R  L I F E  I S  A  L I F E  W O R T H  S A V I N G .  
 

3 .  W H A T  T Y P E  O F  R E C O V E R Y  C E N T E R S  D I D  Y O U  V I S I T  I N
L A F A Y E T T E ?  
I  W A S  A T  T H E  W O O D L A K E  F A C I L I T Y  I N  A B B E V I L L E  A N D
T H E N  I  W A S  A L S O  A T  T H E  A R K  I N  L A F A Y E T T E  W H I C H  I S
T H E  O L D  P R I S O N  S Y S T E M  T H A T  T H E Y  T U R N E D  I N T O  A
H A L F W A Y  H O U S E  F O R  P E O P L E  T O  G O  T O  W H E N  T H E Y ' R E
T R Y I N G  T O  W O R K  A N D  T H E Y ' R E  A L S O  R E C O V E R I N G .  T H E
F I R S T  O N E  I S  J U S T  A  3 0 - D A Y  I N P A T I E N T  F A C I L I T Y
W H E R E  Y O U  G O  T O  K I N D  O F  G E T  A W A Y  F R O M  T H E
L I F E S T Y L E  T H A T  Y O U  W E R E  L I V I N G  A N D  T H E N  T H E
S E C O N D  O N E  I S  L I K E  M O R E  O F  A  T R A N S I T I O N A L  L I V I N G
T O  G O  B A C K  I N T O  S O C I E T Y  F R O M  I N P A T I E N T  W H E R E  Y O U
S T I L L  H A V E  A  S A F E  P L A C E  A R O U N D  O T H E R  P E O P L E  I N
T H E  R E C O V E R Y  P R O G R A M .  Y O U  W O N ' T  H A V E  A N Y  K I N D
O F  T E M P T A T I O N  W H I L E  I N  E A R L Y  R E C O V E R Y .
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 4 . W H A T  M O M E N T  M A D E  Y O U  R E A L I Z E  T H A T  Y O U  N E E D E D  T O
S E E K  H E L P ?   
I  D O N ' T  T H I N K  I T  W A S  A  M O M E N T  N E C E S S A R I L Y .  I  F E E L
L I K E  I T  W A S  A  R A N G E  O F  M Y  L I F E S T Y L E .  B E I N G  I N
A D D I C T I O N  F O R C E S  Y O U  I N T O  A  L I F E S T Y L E  T H A T  Y O U
D O N ' T  A P P R E C I A T E .  E V E R Y B O D Y  I S  A C T U A L L Y  B E T T E R
T H A N  Y O U ,  S O  Y O U  H A V E  T O  T A K E  A  L O O K  A T  T H E
L I F E S T Y L E  T H A T  T H E  P E O P L E  I N  A C T I V E  A D D I C T I O N  A R E
I N ,  T H E N  T H E  T Y P E  O F  P E O P L E  T H A T  Y O U ' R E  A R O U N D
W H E N  I N  A C T I V E  A D D I C T I O N .  T H E N  Y O U  L O O K  A T  T H E
L I F E S T Y L E  O F  P E O P L E  T H A T  A R E  N O T  A D D I C T E D  A R O U N D
Y O U  A N D  T R Y  T O  L I V E  A  L I F E  T H A T  I S  C L E A N S I N G  A N D
S U S T A I N A B L E  W I T H O U T  A N Y  K I N D  O F  O P I A T E  O R
C H E M I C A L  D E P E N D E N C Y  T O  G E T  T H R O U G H  E A C H  D A Y .
 

5 .  H O W  D I D  Y O U  F I N D  I N F O R M A T I O N  A B O U T  R E C O V E R Y
C E N T E R S  I N  L A F A Y E T T E ?
I  J U S T  K I N D  O F  T H R E W  U P  A  D I S T R E S S  S Y M B O L  T O  O N E  O F
T H E  R E C O V E R Y  C E N T E R S  I N  M Y  A R E A  W H I C H  W A S  N E W
O R L E A N S .  A N Y B O D Y  I N  A N Y  A R E A  C A N  D O  T H E  S A M E
T H I N G .  I  T H I N K  I T  W A S  T H E  C O R P O R A T I O N  I  W E N T
T H R O U G H  T H A T  H A S  A  H O T L I N E  Y O U  C A N  C A L L  T H A T ' L L
W I L L  D I R E C T  Y O U  T O  A  R E C O V E R Y  F A C I L I T Y  C L O S E S T  T O
Y O U R  A R E A .

6 .  D O  Y O U  T H I N K  T H E  T R E A T M E N T  O P T I O N S  A R E  W E L L
K N O W N  O R  D I D  Y O U  F I N D  I T  D I F F I C U L T  T O  L O O K  F O R
O P T I O N S ?  I  F E E L  L I K E  T H E Y ' R E  P R E T T Y  W E L L  K N O W N .  I T ’ S
N O T  T H E  T R E A T M E N T  O P T I O N S  T H A T  A R E N ' T  W E L L  K N O W N
I T ' S  T H E  Q U A L I T Y  O F  T R E A T M E N T  A N D  M E N T A L  H E A L T H
I N D U S T R Y  I N  O U R  S T A T E .  I T  I S  N O T  V E R Y  G O O D ,  S O  I T ' S
N O T  N E C E S S A R I L Y  B E I N G  A B L E  T O  F I N D  T R E A T M E N T
B E C A U S E  T H E R E ' S  M U L T I P L E  F A C I L I T I E S  Y O U  C O U L D  G E T
I N T O  A T  T H E  D R O P  O F  A  H A T ,  I T ' S  F I N D I N G  A  F A C I L I T Y
W I T H  P E O P L E  T H A T  A C T U A L L Y  C A R E .  T H E  R E C I D I V I S M
R A T E  O F  T H E S E  F A C I L I T I E S  I S  H O R R I B L E .  P E O P L E  G O  I N
A N D  O U T  A N D  I N  A N D  O U T .  
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M O S T  O F  T H E M  A R E  G O V E R N M E N T  F U N D E D  M E D I C A I D
F A C I L I T I E S  T H A T  A R E  N O T  U P  T O  P A R  W I T H  T H E  P R O P E R
S T A F F .  T H E  S T A F F  N E E D S  T H E  P R O P E R  T R A I N I N G .  T H E R E
A R E  A  L O T  O F  C O U N S E L O R S  T H A T  A R E  N O T  P R O P E R L Y
T R A I N E D  T O  B E  H A N D L I N G  T H E  S I T U A T I O N  A N D  T H E Y ' R E
A L S O  U N D E R P A I D .  I  F E E L  L I K E  I T ' S  A  F A I L U R E  O F  O U R
M E N T A L  H E A L T H  P R O G R A M S  M O R E  T H A N  N O T  B E I N G  A B L E
T O  F I N D  T H E  F A C I L I T I E S .  I T ' S  T H E  Q U A L I T Y  C A R E .
 
7 .  W A S  T H E R E  E V E R  A  T I M E  W H E R E  Y O U  K N E W  Y O U  H A D  A
P R O B L E M  B U T  B R U S H E D  I T  O F F ?
O H  Y E A H  A B S O L U T E L Y .  W H E N  I N  A C T I V E  A D D I C T I O N  Y O U
J U S T  T R Y  T O  C O P E  W I T H  S O C I E T Y  A S  W E L L  A S  P O S S I B L E .
E V E N  T H O U G H  E V E R Y T H I N G  I S  M I S E R A B L E ,  A N Y B O D Y  I N
A C T I V E  A D D I C T I O N  K N O W S  T H E Y  H A V E  A  P R O B L E M .  T H E Y
J U S T  K I N D  O F  I G N O R E  I T  L I K E  T H E  B I G  E L E P H A N T  I N  R O O M .
Y O U ' R E  C O N S T A N T L Y  B R U S H I N G  I T  O F F .  
 
8 .  W H A T  D O  Y O U  T H I N K  L E A D  Y O U  T O  A D D I C T I O N ?   
P O O R  C H O I C E S  A T  A  Y O U N G  A G E .  A D D I C T I O N  W O R K S
D I F F E R E N T  F O R  E V E R Y O N E .  S O M E  D O N ' T  R E A L L Y  S U F F E R
F R O M  I T  A S  M U C H  B E C A U S E  I T ' S  A L M O S T  L I K E  A N  A L L E R G Y
T H A T  S O M E  P E O P L E  D O N ' T  H A V E .  S O M E  P E O P L E  H A V E
L E A R N E D  T O  H A V E  J U S T  O N E  D R I N K  A N D  N O T  C O N T I N U E .
O T H E R  P E O P L E ,  W H E N  T H E Y  H A V E  O N E  O R  T W O  D R I N K S  S E T
O F F  T H I S  P H Y S I C A L  A L L E R G Y  W H I C H  W A N T S  T H E M  T O
C O N S U M E  M O R E .  T H E Y  W A N T  T O  C O N S U M E  M O R E  A L C O H O L
O R  A N Y  K I N D  O F  S U B S T A N C E  W H E T H E R  I T  B E  A L C O H O L  O R
D R U G S .
 
9 . D O  Y O U  T H I N K  T H A T  T H E R E  W A S  A N Y T H I N G  W I T H  S O C I E T Y  A N D
N O T  Y O U R  P E R S O N A L  S E L F  T H A T  A F F E C T E D  Y O U R  A D D I C T I O N ?  
 O H  Y E A H  A B S O L U T E L Y .  N O T  H A V I N G  G O O D  D E F E N S E
M E C H A N I S M  T O  C O P E  W I T H  I S S U E S  A N D  J U S T  N U M B I N G
M Y S E L F .  J U S T  T R Y I N G  T O  R U N  F R O M  T H E  I S S U E S .  A L L
A D D I C T I O N  S T E M S  F R O M  S O M E  S O R T  O F  T R A U M A .  I T ' S
S O M E B O D Y  T R Y I N G  T O  C O V E R  T R A U M A  U P  T H A T
E V E N T U A L L Y  B R I N G S  O N  A D D I C T I O N .  I T ' S  D E F I N I T E L Y  A
M I X T U R E  
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O F  B O T H .  O N C E  Y O U  M A K E  T H A T  D E C I S I O N  T O  U S E  A N D
B E C O M E  P H Y S I C A L L Y  A D D I C T E D  I T ' S  N O T  A  C H O I C E
A N Y M O R E .  T H A T ' S  W H E N  I T  T U R N S  F R O M  A  C H O I C E  T O  A
P H Y S I C A L  A D D I C T I O N  W H E R E  Y O U R  B O D Y  H A S  A  R E L I A N C E .  
 
1 0 . W H A T  C O U L D  H A V E  H A P P E N E D  T O  M A K E  Y O U  S E E K  H E L P
S O O N E R ?  
 J U S T  T A L K I N G  T O  P E O P L E .  I  F E E L  L I K E  A C T U A L L Y  T A L K I N G
T O  P E O P L E  W H O  H A V E  B E E N  T H R O U G H  T H E  S A M E
S I T U A T I O N S  T H A T  I  H A V E  B E E N  T H R O U G H  A N D  S E E I N G  T H E
O U T C O M E S  W O U L D  H A V E  M A D E  M E  S E E K  H E L P  S O O N E R .
I N S T E A D ,  I  W A S  H A R D H E A D E D  A N D  H A D  T O  G O  T H R O U G H  A
L O T  O F  T H E  P U N I S H M E N T S  F R O M  T H E  S T A T E .
 
 1 1 .  D O  Y O U  T H I N K  T H A T  T H E R E ' S  O N E  R E C O V E R Y  T H A T  W O R K E D
B E S T  F O R  Y O U  O V E R  O T H E R S ?  
Y E A H  A B S O L U T E L Y .  T H E Y  H A V E  A  L O T  O F  G O V E R N M E N T
F U N D E D  R E C O V E R I E S  N O W  L I K E  S U B O X O N E  U S E  F O R
M E D I C A L  P U R P O S E S .  I  B E L I E V E  T H E Y  A R E  G I V I N G  O T H E R
F O R M S  O F  C H E M I C A L S  T O  O B S C U R E  F O R  T H E  O N E S  Y O U
W E R E  T A K I N G .  I  F E E L  L I K E  C O M P L E T E  S O B R I E T Y  A N D
E N O U G H  D I S T A N C E  F R O M  A L L  C H E M I C A L S  I S  T H E  B E S T  W A Y .
T H E Y  H A V E  A  L O T  O F  P R O G R A M S  S U C H  A S  M E T H A D O N E
C L I N I C S  O R  S U B O X O N E  C L I N I C S  W H E R E  T H E Y  J U S T
S U B S T I T U T E  O N E  A D D I C T I O N  F O R  A N O T H E R .  T H E Y  S A Y  I T ' S
B E T T E R  A C C O R D I N G  T O  T H E  G O V E R N M E N T  W H E N  R E A L L Y
T H E  O N L Y  T H I N G  F O R  A N  A D D I C T ,  W H O ' S  A  T R U E  A D D I C T ,  I S
G O I N G  T O  B E  C O M P L E T E  S O B R I E T Y  A N D  C O M P L E T E
A B S T I N E N C E  F R O M  A N Y  C H E M I C A L S .
 
1 2 . D O  Y O U  T H I N K  T H A T  T H E R E ' S  A  C E R T A I N  W A Y  W E  C O U L D
R E A C H  P E O P L E  W H O  A R E  S U F F E R I N G  F R O M  A D D I C T I O N  T O  H E L P
T H E M  T O W A R D S  R E C O V E R Y ?  
 Y E A H  A B S O L U T E L Y .  I  T H I N K  T H E R E ' S  M O R E  A D D I C T I O N
G O I N G  O N  A R O U N D  Y O U  S P E C I A L L Y  A S  S T U D E N T S  A T  U L
T H A N  Y O U  R E A L I Z E .  E V E N  I F  I T ' S  J U S T  T H E  E A R L Y  S I G N S  O F
A D D I C T I O N ,  L A T E R  I N  L I F E  P R O B L E M S  W I L L  I N C R E A S E .  
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 J U S T  B E C A U S E  S O M E B O D Y  D O E S N ' T  G O  T H R O U G H  T H E S E
P R O B L E M S  R I G H T  N O W  I N  L I F E  O R  A T  A  Y O U N G  A G E  D O E S N ' T
M E A N  T H A T  T H E Y  C A N ' T  L A T E R  I N  L I F E .  T H E Y ' R E  S H O W I N G
E A R L Y  S Y M P T O M S  O F  I T  N O W ,  S O  B E I N G  A B L E  T O  R E C O G N I Z E
T H O S E  S Y M P T O M S  S U C H  A S  B I N G E  D R I N K I N G  A N D  T U R N I N G  T O
P H A R M A C E U T I C A L S  O R  O V E R T A K I N G  P H A R M A C E U T I C A L S
C A N ’ T  B E  I G N O R E D .  O U R  S O C I E T Y  I S  K I N D  O F  H E S I T A N T  T O
T A L K  A B O U T  T H E S E  I S S U E S  W H E N  T H E Y  S E E  S O M E B O D Y  G O I N G
D O W N H I L L  B U T  D O N ' T  B E  H E S I T A N T  A N D  A T T A C K  T H E  I S S U E S
A R O U N D  Y O U .  I T  D O E S N ’ T  H A V E  T O  B E  H U G E  T H I N G S  A
N O N P R O F I T  O R G A N I Z A T I O N .  S T A R T  L O C A L L Y  A N D  T H E N  W O R K
G L O B A L L Y .  E V E N T U A L L Y  Y O U ’ L L  S E E  C H A N G E .  I  T H I N K  Y ' A L L
A R E  I N  A  G O O D  P L A C E  F O R  S U R E  T O  R E C O G N I Z E  T H E
P R O B L E M S ,  E S P E C I A L L Y  I N  S C H O O L  A N D  A R O U N D  Y O U R
S O C I A L  N E T W O R K S .  
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1 .  W E R E  Y O U  A W A R E  O F  T H E  D R U G  I S S U E  I N  T H E  A C A D I A N  A R E A
B E F O R E  G O I N G  T H R O U G H  P R O G R A M S  Y O U R S E L F ?  
I  K N E W  I T  W A S  B A D ,  B U T  D I D N ’ T  R E A L I Z E  E X A C T L Y  H O W  B A D .
I ’ V E  R E A L I Z E D  T H E  L A S T  F E W  Y E A R S  T H A T  W E  H A V E  A  M A J O R
I S S U E  O N  O U R  H A N D S .  
2 .  W H A T  W O U L D  Y O U R  A D V I C E  B E  T O  P E O P L E  W H O  K N O W  T H E Y
N E E D  H E L P  B U T  A R E  H E S I T A N T  T O  S E E K  R E C O V E R Y ?
Y O U R  L I F E  L I T E R A L L Y  D E P E N D S  O N  I T .  P L E A S E  D O  I T  N O W
B E F O R E  Y O U  D O N ’ T  H A V E  A  C H O I C E  A N Y M O R E .

3 .  W H A T  T Y P E  O F  R E C O V E R Y  C E N T E R S  D I D  Y O U  V I S I T  I N  L A F A Y E T T E ?
S U B O X O N E  C L I N I C S ,  I N P A T I E N T  R E H A B S ,  M I L I T A R Y  R E H A B ,  A N D
O U T P A T I E N T  R E H A B S

4 . W H A T  M O M E N T  M A D E  Y O U  R E A L I Z E  T H A T  Y O U  N E E D E D  T O  S E E K
H E L P ?
I  W A S  1 7  Y E A R S  O L D  A N D  H A D  J U S T  G R A D U A T E D  H I G H  S C H O O L .
I ’ V E  A C T U A L L Y  A S K E D  F O R  H E L P  A  F E W  T I M E S  O V E R  T H E  Y E A R S
A N D  I T  T O O K  M E  A B O U T  6  T R I E S  T O  F I N D  T H E  R I G H T  H E L P .
L O N G  T E R M  F A I T H  P R O G R A M  C A L L E D  A D U L T / T E E N  C H A L L E N G E .
I  W A S  I N  A  C Y C L E  O F  K N O W I N G  I  N E E D E D  H E L P ,  T R Y I N G  T O  G E T
H E L P ,  T H E N  G O I N G  R I G H T  B A C K  T O  S Q U A R E  O N E .  

5 .  H O W  D I D  Y O U  F I N D  I N F O R M A T I O N  A B O U T  R E C O V E R Y  C E N T E R S  I N
L A F A Y E T T E ?
W O R D  O F  M O U T H .  P R E T T Y  M U C H  E V E R Y O N E  K N O W S  S O M E O N E
W H O  H A S  S T R U G G L E D  W I T H  A D D I C T I O N  S O  I T  W A S N ’ T  H A R D  A T
A L L  T O  G E T  R E C O M M E N D A T I O N S .  

6 .  D O  Y O U  T H I N K  T H E  T R E A T M E N T  O P T I O N S  A R E  W E L L  K N O W N  O R
D I D  Y O U  F I N D  I T  D I F F I C U L T  T O  L O O K  F O R  O P T I O N S ?  
I  T H I N K  S O M E  T R E A T M E N T  O P T I O N S  A R E  W E L L  K N O W N ,  L I K E
L O C A L  R E H A B S ,  B U T  N O T  T H E  H I G H L Y  E F F E C T I V E  O N E S  L I K E
A D U L T / T E E N  C H A L L E N G E .  I  W E N T  8  Y E A R S  I N  A D D I C T I O N
W I T H O U T  E V E R  H E A R I N G  A  W O R D  A B O U T  T H E  P L A C E  T H A T
S A V E D  M Y  L I F E .  
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7 .  W A S  T H E R E  E V E R  A  T I M E  W H E R E  Y O U  K N E W  Y O U  H A D  A  P R O B L E M
B U T  B R U S H E D  I T  O F F ?
Y E S ,  L I T E R A L L Y  F O R  Y E A R S  A T  A  T I M E .  A N D  I  D I D N ’ T
N E C E S S A R I L Y  B R U S H  I T  O F F .  I  J U S T  L O S T  H O P E  T H A T  I  C O U L D
E V E R  A C T U A L L Y  G E T  O U T  O F  M Y  A D D I C T I O N .  A F T E R  G O I N G
T H R O U G H  A  F E W  R E H A B S  Y O U  C A N  E A S I L Y  L O S E  H O P E ! !

8 .  W H A T  D O  Y O U  T H I N K  L E A D  Y O U  T O  A D D I C T I O N ?  
H A V I N G  A  M A J O R  V O I D  I N  M Y  L I F E .  N O T  E V E R  K N O W I N G  I  W A S
G O O D  E N O U G H .  W A T C H I N G  M Y  D A D  B E C O M E  A  R A G I N G
A L C O H O L I C .  T H E  A B S E N C E  O F  M Y  D A D  A L L  T O G E T H E R  G O I N G
I N T O  H I G H  S C H O O L .  N O  O N E  E V E R  T E L L I N G  M E  T H A T  G O D
C R E A T E D  M E  W I T H  A  P U R P O S E  A N D  T H A T  I  W A S  M E A N T  F O R
S O M E T H I N G  G R E A T .  T H E  F I R S T  T I M E  I  T O O K  T H A T  P I L L  W A S  T H E
F I R S T  T I M E  I N  M Y  L I F E  T H A T  I  D I D N ’ T  F E E L  A N Y  P A I N .  A N D  I
N E V E R  W A N T E D  T O  L O S E  T H A T  F E E L I N G

9 . D O  Y O U  T H I N K  T H A T  S O C I E T Y  I N F L U E N C E D  Y O U R  A D D I C T I O N ?  
F O R  S U R E .  I  W E N T  T O  A N  I N N E R  C I T Y  P U B L I C  S C H O O L  A N D  Y O U
W E R E  T H E  C O O L  G U Y  A R O U N D  I F  Y O U  T O O K  T H E S E  P I L L S .  I
W O U L D  L I T E R A L L Y  B U Y  T H E M  F R O M  O T H E R  1 6  Y E A R  O L D S  A T
P A R T I E S .  

1 0 . W H A T  C O U L D  H A V E  H A P P E N E D  T O  M A K E  Y O U  S E E K  H E L P  S O O N E R ?
S O M E O N E  C O U L D  H A V E  M A D E  M E  F E E L  L O V E D ,  A N D  T O L D  M E
T H A T  I  W A S  M E A N T  F O R  B E T T E R .  I N S T E A D  O F  M A K I N G  M E  F E E L
L I K E  I  W A S  A  L O S E R !

1 1 .  D O  Y O U  T H I N K  T H A T  T H E R E ' S  O N E  R E C O V E R Y  M E T H O D  T H A T
W O R K E D  B E S T  F O R  Y O U  O V E R  O T H E R S ?
1 0 0 % .  A N D  I  K N O W  T H I S  F O R  A  F A C T  B E C A U S E  I ’ V E  T R I E D
O T H E R S .  T H E  M A I N  T H I N G ,  A N D  M O S T  I M P O R T A N T  T H I N G ,  I S
T H A T  I  L E A R N E D  W H A T  G O D ’ S  W O R D  S A I D  A B O U T  M E  A N D  H A D
A W E S O M E  M E N  O F  G O D  A T  A D U L T / T E E N  C H A L L E N G E  W H O
E N C O U R A G E D  M E  A N D  S H O W E D  M E  W H A T  P A T H  T O  T A K E .  T H E  2 N D
T H I N G  I S  T H A T  T H E  P R O G R A M  I S  1 2  M O N T H S  L O N G .  I T S  L O N G
T E R M .  I T  G A V E  M Y  B R A I N  A  C H A N C E  T O  H E A L .  
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I T  L E T  M Y  E M O T I O N S  L E V E L  O U T .  I T  G A V E  M E  T I M E  A F T E R
A N  8  Y E A R  A D D I C T I O N  T O  R E M E M B E R /  L E A R N  W H O  I  R E A L L Y
W A S .
 
1 2 . D O  Y O U  T H I N K  T H A T  T H E R E ' S  A  C E R T A I N  W A Y  W E  C O U L D
R E A C H  P E O P L E  W H O  A R E  S U F F E R I N G  F R O M  A D D I C T I O N  T O  H E L P
T H E M  T O W A R D S  R E C O V E R Y ?  
O F  C O U R S E .  T H E  F I R S T  W A Y  I S  T O  L O V E  T H E M .  L E T  T H E M
K N O W  T H A T  W H E N E V E R  T H E Y  A R E  R E A D Y  Y O U  W I L L  B E
T H E R E  T O  H E L P .  L E T  T H E M  K N O W  T H E R E  I S  S O  M U C H  M O R E
T O  L I F E  T H A N  W H A T  T H E Y  A R E  E X P E R I E N C I N G ! !  A N D  M O S T
I M P O R T A N T L Y ,  L I K E  I  S A I D  E A R L I E R ,  L E T  T H E M  K N O W  T H A T
T H E I R  L I F E  L I T E R A L L Y  D E P E N D S  O N  I T !
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  1 .  W H A T  I S  Y O U R  P E R S O N A L  E X P E R I E N C E  A N D  S T O R Y
R E L A T I N G  T O  O P I O I D  U S E ?
2 .  H O W  D I D  O P I O I D S  A F F E C T  Y O U R  L I F E  I M M E D I A T E L Y ?
3 .  H O W  D I D  O P I O I D S  A F F E C T  Y O U R  L I F E  A F T E R  Y O U R  I N I T I A L
I N T E R A C T I O N ?  
4 .  D O  Y O U  B E L I E V E  T H A T  Y O U R  F U T U R E  O R  T H O S E  A R O U N D
Y O U  H A S  B E E N  C H A N G E D  B Y  O P I O I D  U S E  A N D  A B U S E ?
5 .  H O W  D O  Y O U  T H I N K  T H E  P R O B L E M S  C O U L D  H A V E  S T O P P E D
O R  L E S S E N E D  A T  T H E  B E G I N N I N G  O F  Y O U R  S T O R Y ?  
6 .  W H A T  P R E V E N T I V E  M E A S U R E S  D I D  Y O U  S E E  W H E N  T H E
P R O B L E M  F I R S T  B E G A N ?  
7 .  A R E  T H E R E  A N Y  P R E V E N T A T I V E  M E A S U R E S  Y O U  W O U L D
H A V E  L I K E D  T O  S E E  H A P P E N  T H A T  W O U L D  H A V E  H E L P E D  T H E
S I T U A T I O N ?  
8 .  W H A T  I S  T H E  B E S T  M E T H O D  F O R  R E C O V E R Y ,  I N  Y O U R
O P I N I O N ,  A N D  W H Y ?  
9 .  D O  Y O U  B E L I E V E  C O M P L E T E  R E C O V E R Y  I S  P O S S I B L E ,  A N D
D O  Y O U  T H I N K  T H A T  C A N  B E  R E A C H E D ?  
1 0 .  W H A T  W O U L D  Y O U  L I K E  T O  S E E  F R O M  L O C A L  A N D  S T A T E
G O V E R N M E N T S  I N  T H E  F I G H T  A G A I N S T  T H E  O P I O I D  E P I D E M I C ?  
1 1 .  W H A T  I S  Y O U R  A D V I C E  F O R  A  F A M I L Y  M E M B E R  W H O  H A S  A
L O V E D  O N E  S U F F E R I N G  F R O M  A D D I C T I O N ?  
1 2 .  H O W  W O U L D  Y O U  D E S C R I B E  Y O U R  E M O T I O N S  T O W A R D
O P I O I D  A B U S E  A N D  A D D I C T I O N ?  
1 3 .  H O W  D O  Y O U  T H I N K  T H E  P U B L I C  P E R C E I V E S  T H E  O P I O I D
E P I D E M I C ,  A N D  D O  Y O U  T H I N K  T H E I R  E M O T I O N S  A L I G N  W I T H
T H E  P R O B L E M ' S  S E R I O U S N E S S ?
1 4 .  T O  W H A T  E X T E N T  D O  Y O U  B E L I E V E  O P I O I D  A B U S E  A N D
A D D I C T I O N  A F F E C T  A N  I N D I V I D U A L ' S  F A M I L Y ,  F R I E N D S ,  A N D
C O M M U N I T Y ?  
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1 .   W H A T  I S  Y O U R  P E R S O N A L  E X P E R I E N C E  A N D  S T O R Y  R E L A T I N G
T O  O P I O I D  U S E ?
M Y  L I T T L E  S I S T E R  I S  A N  A D D I C T .  
 
2 .   H O W  D I D  O P I O I D S  A F F E C T  Y O U R  L I F E  I M M E D I A T E L Y ?
I T  I M M E D I A T E L Y  A F F E C T E D  M Y  L I F E  B E C A U S E  I  S A W  H O W
B A D  O F F  M Y  S I S T E R  W A S  T H E  F I R S T  D A Y  S H E  S T A R T E D
U S I N G .  S H E  B E C A M E  A  T O T A L L Y  D I F F E R E N T  P E R S O N  A N D  M Y
S T R E S S  L E V E L  R A I S E D  O U T  T H E  R O O F .
 
3 .   H O W  D I D  O P I O I D S  A F F E C T  Y O U R  L I F E  A F T E R  Y O U R  I N I T I A L
I N T E R A C T I O N ?
I  C O N S T A N T L Y  W A S  O N  E D G E  W O R R Y I N G  W H E N  I  W O U L D
R E C E I V E  A  C A L L  T H A T  S O M E T H I N G  H A P P E N E D  T O  M Y
S I S T E R .  I  W A S  A L W A Y S  T H I N K I N G  A B O U T  H E R .
 
4 .   D O  Y O U  B E L I E V E  T H A T  Y O U R  F U T U R E  O R  T H O S E  A R O U N D  Y O U
H A S  B E E N  C H A N G E D  B Y  O P I O I D  U S E  A N D  A B U S E ?
Y E S  1 0 0 %

5 .   H O W  D O  Y O U  T H I N K  T H E  P R O B L E M S  C O U L D  H A V E  S T O P P E D
O R  L E S S E N E D  A T  T H E  B E G I N N I N G  O F  Y O U R  S T O R Y ?
N O ,  I  B E L I E V E  T H A T  O N C E  I T  S T A T E D  T H E R E  W A S  N O
T U R N I N G  B A C K .
 
6 .   W H A T  P R E V E N T I V E  M E A S U R E S  D I D  Y O U  S E E  W H E N  T H E
P R O B L E M  F I R S T  B E G A N ?
I  T R I E D  T O  G E T  M Y  S I S T E R  T O  H A N G  O U T  W I T H  D I F F E R E N T
F R I E N D S  A N D  A L S O  T R I E D  T O  G E T  H E R  T O  G O  T O  R E H A B .
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8 .   W H A T  I S  T H E  B E S T  M E T H O D  F O R  R E C O V E R Y ,  I N  Y O U R  O P I N I O N ,
A N D  W H Y ?
T H I S  I S  S O M E T H I N G  T H A T  S I N C E  I  P E R S O N A L L Y  H A V E  N E V E R
D E L T  W I T H  A D D I C T I O N  I  C A N N O T  K N O W .
 
9 .   D O  Y O U  B E L I E V E  C O M P L E T E  R E C O V E R Y  I S  P O S S I B L E ,  A N D  D O  Y O U
T H I N K  T H A T  C A N  B E  R E A C H E D ?
I  A M  N O T  S U R E  I F  C O M P L E T E  R E C O V E R Y  I S  P O S S I B L E ,  I  W O U L D
S U R E  L I K E  T O  T H I N K  S O .
 
1 0 .  W H A T  W O U L D  Y O U  L I K E  T O  S E E  F R O M  L O C A L  A N D  S T A T E
G O V E R N M E N T S  I N  T H E  F I G H T  A G A I N S T  T H E  O P I O I D  E P I D E M I C ?
I  W O U L D  L I K E  T O  S E E  D E A L E R S  G E T  L O N G E R  S E N T E N C E S  A N D
U S E R S  B E  F O R C E D  T O  G O  T H R O U G H  S O M E  T Y P E  O F  R E H A B .

1 1 .  W H A T  I S  Y O U R  A D V I C E  F O R  A  F A M I L Y  M E M B E R  W H O  H A S  A  L O V E D
O N E  S U F F E R I N G  F R O M  A D D I C T I O N ?
I T  T O O K  M E  Y E A R S  T O  L E A R N  T H I S  A N D  P U T T I N G  M Y S E L F  I N
V E R Y  B A D  S I T U A T I O N S  T O  L E A R N  T H A T  Y O U  C A N N O T  H E L P
S O M E O N E  T H A T  I S  N O T  W I L L I N G  T O  H E L P  T H E M S E L V E S .
 
1 2 .  H O W  W O U L D  Y O U  D E S C R I B E  Y O U R  E M O T I O N S  T O W A R D  O P I O I D
A B U S E  A N D  A D D I C T I O N ?
I ’ M  S A D ,  P I S S E D ,  A N G R Y ,  S T R E S S E D ,  S C A R E D .
 
1 3 .  H O W  D O  Y O U  T H I N K  T H E  P U B L I C  P E R C E I V E S  T H E  O P I O I D
E P I D E M I C ,  A N D  D O  Y O U  T H I N K  T H E I R  E M O T I O N S  A L I G N  W I T H  T H E
P R O B L E M ' S  S E R I O U S N E S S ?
T H E Y  J U S T  S E E  T H E M  A S  J U N K I E S  W H O  D O  N O T  D E S E R V E  H E L P .
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1 4 .  T O  W H A T  E X T E N T  D O  Y O U  B E L I E V E  O P I O I D  A B U S E  A N D
A D D I C T I O N  A F F E C T  A N  I N D I V I D U A L ' S  F A M I L Y ,  F R I E N D S ,  A N D
C O M M U N I T Y ?
I  T H I N K  I T  A F F E C T S  A  F A M I L Y  1 0 0 %  I N  E V E R Y  W A Y ,  I T  H A S
S U R E L Y  M A D E  M Y  L I F E  D I F F E R E N T .  Y O U  L O S E  F R I E N D S  A N D
F A M I L Y .
 
1 5 .  D O  Y O U  B E L I E V E  T H A T  T H I S  P R O B L E M  C A N  B E  S O L V E D  B Y
A W A R E N E S S ,  A N D  I F  S O ,  H O W  W O U L D  Y O U  G O  A B O U T  E D U C A T I N G
Y O U R  C O M M U N I T Y ?  
I  H O N E S T L Y  D O  N O T  K N O W .

1 6 .  I S  T H E R E  A N Y T H I N G  E L S E  Y O U  W O U L D  L I K E  T O  A D D  T O  Y O U R
S T O R Y  O R  T O  H E L P  E N D  T H E  P R O B L E M  O F  O P I O I D  U S E  A N D
A D D I C T I O N ?
I  W O U L D N ’ T  W I S H  T H I S  O N  A N Y O N E  A N D  I  H O P E  T H A T  T H O S E
A R E  S U F F E R I N G  F I N D  T H E  G U I D A N C E  A N D  H E L P  T H E Y  N E E D .  
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 1 .   W H A T  I S  Y O U R  P E R S O N A L  E X P E R I E N C E  A N D  S T O R Y  R E L A T I N G  T O
O P I O I D  U S E ?
M A N Y  M E M B E R S  O F  M Y  F A M I L Y  H A V E  B E E N  A D D I C T E D  T O
O P I O I D S .  S O M E  O F  T H E M  H A V E  R E C O V E R E D ,  S O M E  S T I L L  U S E ,
B U T  M Y  P E R S O N A L  S T O R Y  I S  M Y  B R O T H E R  P A S S E D  D U E  T O  U S I N G
X A N A X  A N D  H E R O I N  A N D  O V E R D O S I N G  A N D  M Y  I M M E D I A T E
F A M I L Y  N E V E R  K N E W  U N T I L  W E  F O U N D  O U T  T H A T  H E
O V E R D O S E D .  O U R  D I S T A N T  F A M I L Y  D O E S  H A S  H A D  P R O B L E M S
W I T H  O P I O I D S ,  B U T  M Y  I M M E D I A T E  F A M I L Y  H A S  N E V E R  H A D  A
P R O B L E M  W I T H  T H E M .  
 
2 .   H O W  D I D  O P I O I D S  A F F E C T  Y O U R  L I F E  I M M E D I A T E L Y ?
W I T H  M Y  B R O T H E R  P A S S I N G  F R O M  O V E R D O S I N G ,  I T  H A S
A F F E C T E D  M E  I N  A U T O M A T I C A L L Y  L O O K I N G  D O W N  O N  S O M E O N E
U S I N G  O P I O I D S  W H E T H E R  T H E Y ’ R E  A B U S I N G  T H E M  O R  N O T .  I
K N O W  T H A T  S O M E  O P I O I D S  A R E  U S E D  F O R  P A I N  M A N A G E M E N T
B U T  D U E  T O  T H E  L O S S  O F  M Y  B R O T H E R  A N D  M Y  F A M I L Y ’ S
H I S T O R Y  O F  A D D I C T I O N ,  I  H A V E  S W O R N  O U T  A L L  O P I O I D S .
 
3 .   H O W  D I D  O P I O I D S  A F F E C T  Y O U R  L I F E  A F T E R  Y O U R  I N I T I A L
I N T E R A C T I O N ?
N O  R E S P O N S E

4 .   D O  Y O U  B E L I E V E  T H A T  Y O U R  F U T U R E  O R  T H O S E  A R O U N D  Y O U  H A S
B E E N  C H A N G E D  B Y  O P I O I D  U S E  A N D  A B U S E ?
Y E S .  E V E N  T H O U G H  I  H A V E  R E L A T I V E S  T H A T  H A V E  R E C O V E R E D
F R O M  T H E I R  O P I O I D  A D D I C T I O N ,  I  H A V E  S T I L L  S E E N  T H E  W A Y  I T
C H A N G E D  T H E M .  T H E Y  W E R E  N E V E R  T H E  S A M E ,  T H E Y  L O O K E D
C O M P L E T E L Y  D I F F E R E N T  A N D  M A N Y  T I M E S  T H E Y  H A V E  J U S T
S E E M E D  O U T  O F  I T .  E V E N  A F T E R  T H E I R  R E C O V E R Y ,  Y O U  C A N
S T I L L  T E L L  T H A T  T H E Y  A R E  N O T  T H E  S A M E  A S  T H E Y  U S E D  T O  B E .
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5 .   H O W  D O  Y O U  T H I N K  T H E  P R O B L E M S  C O U L D  H A V E  S T O P P E D
O R  L E S S E N E D  A T  T H E  B E G I N N I N G  O F  Y O U R  S T O R Y ?
I  D O  T H I N K  T H A T  I F  M Y  D I S T A N T  F A M I L Y  H A D  G O N E  T O
R E H A B  E A R L I E R  I N  T H E I R  A D D I C T I O N  T H A T  T H E Y
W O U L D N ’ T  S T I L L  B E  S T R U G G L I N G  W I T H  I T .  A S  F A R  A S  M Y
B R O T H E R ,  I  B E L I E V E  T H A T  H E  G O T  I N T O  T H E  W R O N G
C R O W D ,  B U T  I  B E L I E V E  T H A T  H I S  P R O B L E M  W O U L D  H A V E
N E V E R  H A P P E N E D  I F  O U R  F A M I L Y  D I D N ’ T  H A V E  A D D I C T I V E
H I S T O R I E S .
 
6 .  W H A T  P R E V E N T I V E  M E A S U R E S  D I D  Y O U  S E E  W H E N  T H E
P R O B L E M  F I R S T  B E G A N ?
N O  R E S P O N S E
 
7 .  A R E  T H E R E  A N Y  P R E V E N T A T I V E  M E A S U R E S  Y O U  W O U L D  H A V E
L I K E D  T O  S E E  H A P P E N  T H A T  W O U L D  H A V E  H E L P E D  T H E
S I T U A T I O N ?
N O  R E S P O N S E
 
8 .  W H A T  I S  T H E  B E S T  M E T H O D  F O R  R E C O V E R Y ,  I N  Y O U R
O P I N I O N ,  A N D  W H Y ?
R E H A B .  I  F U L L Y  B E L I E V E  T H A T  R E H A B  D O E S  H E L P ,  T H E
O N L Y  P R O B L E M  I S  T H A T  P E R S O N  M U S T  W A N T  T O  G E T
B E T T E R  A N D  D O  B E T T E R .

9 .  D O  Y O U  B E L I E V E  C O M P L E T E  R E C O V E R Y  I S  P O S S I B L E ,  A N D  D O
Y O U  T H I N K  T H A T  C A N  B E  R E A C H E D ?
Y E S ,  I  H A V E  S E E N  I T  H A P P E N  W I T H  M Y  F A M I L Y .  T H E Y
W E N T  T O  R E H A B ;  T H E Y  D I D  T H E  W O R K  S O  T H A T  T H E Y
C O U L D  R E C O V E R  A N D  N O W  T H E Y  A R E  D O I N G  B E T T E R  T H A N
B E F O R E .
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1 0 .  W H A T  W O U L D  Y O U  L I K E  T O  S E E  F R O M  L O C A L  A N D  S T A T E
G O V E R N M E N T S  I N  T H E  F I G H T  A G A I N S T  T H E  O P I O I D  E P I D E M I C ?
I  F E E L  T H A T  T H E R E  A R E  M A N Y  D O C T O R S  W H O  P R E S C R I B E  A N Y
M E D I C I N E  W I T H O U T  T R Y I N G  L E S S  A D D I C T I V E  F O R M S  F I R S T .  I
W O U L D  L I K E  T O  S E E  O P I O I D S  N O T  P R E S C R I B E D  A S  O F T E N .  
 
1 1 .  W H A T  I S  Y O U R  A D V I C E  F O R  A  F A M I L Y  M E M B E R  W H O  H A S  A  L O V E D
O N E  S U F F E R I N G  F R O M  A D D I C T I O N ?
T A L K  T O  T H A T  L O V E D  O N E  W H O  I S  S T R U G G L I N G .  D O  N O T  G I V E
T H E M  M O N E Y  F O R  D R U G S  O R  I G N O R E  T H A T  T H E Y  H A V E  A
P R O B L E M .  C O N S T A N T L Y  T A L K  T O  T H E M  A B O U T  T H E M  G E T T I N G
B E T T E R ,  N E V E R  T U R N  Y O U R  B A C K  O N  T H E M .  E V E N  T H O U G H  T H E Y
M A Y  B E  R U D E  O R  S A Y  T H I N G S  T O  H U R T  Y O U ,  D O N ’ T  T U R N  T H E M
A W A Y .  E V E N  I F  Y O U  D O N ’ T  S E E  T H E I R  P R O B L E M  B U T  Y O U  E X P E C T
I T ,  T A L K  T O  T H E M  A N D  S T R E S S  W H A T  C O U L D  H A P P E N  T O  T H E M .
 
1 2 .  H O W  W O U L D  Y O U  D E S C R I B E  Y O U R  E M O T I O N S  T O W A R D  O P I O I D
A B U S E  A N D  A D D I C T I O N ?
U P S E T ,  E X H A U S T E D .  T H E R E  A R E  S O  M A N Y  P E O P L E ,  M A N Y  Y O U N G
P E O P L E ,  W H O  A R E  A B U S I N G  O P I O I D S  O R  O T H E R  D R U G S  A N D  N O T
C A R E  A B O U T  I T  O R  N O T  R E A L I Z E  T H E Y  H A V E  A  P R O B L E M  T H A T  I T
M A K E S  M E  U P S E T .  I T ’ S  E X H A U S T I N G  T R Y I N G  T O  H E L P  S O M E O N E
O U T  O F  T H E I R  A D D I C T I O N .

1 3 .  H O W  D O  Y O U  T H I N K  T H E  P U B L I C  P E R C E I V E S  T H E  O P I O I D
E P I D E M I C ,  A N D  D O  Y O U  T H I N K  T H E I R  E M O T I O N S  A L I G N  W I T H  T H E
P R O B L E M ' S  S E R I O U S N E S S ?
I  T H I N K  T H E Y  P U B L I C  D O E S N ’ T  T A K E  I T  S E R I O U S  E N O U G H .  T H E Y
K N O W  T H E R E ’ S  A  P R O B L E M ,  B U T  A L L  O F  T H E  P E O P L E  W H O  H A V E
A  P R O B L E M  O R  A R E  J U S T  U S I N G  “ S O M E T I M E S ”  T H I N K  T H E Y  W I L L
N E V E R  B E  A D D I C T E D .  P E O P L E  D O  N O T  T A K E  I T  A S  S E R I O U S L Y  A S
I T  I S .
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1 5 .  D O  Y O U  B E L I E V E  T H A T  T H I S  P R O B L E M  C A N  B E  S O L V E D  B Y

A W A R E N E S S ,  A N D  I F  S O ,  H O W  W O U L D  Y O U  G O  A B O U T  E D U C A T I N G

Y O U R  C O M M U N I T Y ?  

I  D O  F E E L  L I K E  I T  C A N  B E  S O L V E D  B Y  A W A R E N E S S ,  B U T  I T

N E E D S  T O  B E  T A U G H T  M O R E .  E D U C A T I N G  P E O P L E  N E E D S  T O

B E  H A R S H E R ,  S U C H  A S  S E E I N G  E X A C T L Y  H O W  A  P E R S O N

W I T H  A N  A D D I C T I O N  B E C O M E S .  

 

1 6 .  I S  T H E R E  A N Y T H I N G  E L S E  Y O U  W O U L D  L I K E  T O  A D D  T O  Y O U R

S T O R Y  O R  T O  H E L P  E N D  T H E  P R O B L E M  O F  O P I O I D  U S E  A N D

A D D I C T I O N ?

C O N S T A N T L Y  C H E C K  O N  Y O U R  F A M I L Y  O R  F R I E N D S .  I F  Y O U

S E E  T H E Y  A R E  M O R E  I R R I T A B L E ,  L O S I N G  W E I G H T ,  T H E I R

P E R S O N A L I T Y  I S  C H A N G I N G ,  T A L K  T O  T H E M .  T H E Y  M A Y  N O T

A D M I T  T O  H A V I N G  A  P R O B L E M ,  B U T  I F  Y O U  S U S P E C T  T H E Y

D O  A N D  Y O U  T A L K  T O  T H E M ,  A T  L E A S T  Y O U  C A N  F E E L  L I K E

Y O U  D I D  S O M E T H I N G  T O  H E L P .
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T H E  F O L L O W I N G  Q U E S T I O N S  W E R E  G I V E N  O U T  V I A  P A P E R

S U R V E Y S  T O  C O M M U N I T Y  M E M B E R S  B Y  T H E  D A

H O W  B I G  O F  A  P R O B L E M  D O  Y O U  T H I N K  O P I O I D  U S E  I S  I N

A C A D I A N A ?

H A V E  A N Y  O F  Y O U R  F A M I L Y  O R  F R I E N D S  O V E R D O S E D ?

( F A T A L  O R  N O N - F A T A L )

W H A T  D O  Y O U  U S E  M O S T  O F T E N  T O  C O M M U N I C A T E ?

W H A T  S O C I A L  M E D I A  D O  Y O U  U S E  M O S T  O F T E N ?

W H I C H  T Y P E  O F  S O C I A L  M E D I A  M E S S A G E S  A P P E A L  T O  Y O U

T H E  M O S T  I N  R E L A T I O N  T O  D R U G  A W A R E N E S S ?

W H A T  A R E  Y O U R  T H O U G H T S  A N D  F E E L I N G S  A B O U T  T H E

C U R R E N T  O P I O I D  E P I D E M I C  I N  A C A D I A N A ?
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     From our survey results, we found that most participants use Facebook as their primary
social media. They also rely on text messaging the most to communicate. We also found that
most people are in need of resources for jobs. 
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